
HAGERTY’S IMPACT IN THE UK HAS 
been huge, not just on the way insurance 
is offered but on the classic car and 
motorcycle scene overall, launching new 
events, supporting existing ones and 
creating new opportunities for social 
gatherings, networking and learning.

The launch of the Hagerty Drivers 
Club continues this theme and creates 
new opportunities to build on Hagerty’s 
strong classic car and motorcycle 
community. The Club is open to all 
enthusiasts, whether or not they’re 
insurance clients, and provides unique 
members’ only events, seminars and 
forums, along with a rewards programme 
and a carefully curated selection of 
exciting and wide-ranging discounts and 
offers.

The centrepiece  of the Hagerty 
Drivers Club is its quarterly magazine, 
which was launched in November 2024. 
Thanks to its controlled subscription 
and carefully analysed member data, the 
magazine is able to  focus on the Club 

members’ interests and needs.
The result is a high-quality publication 

that goes straight to the letterbox of the 
most engaged classic car and motorcycle 
enthusiasts in the UK. Articles cover 
wide-ranging subjects on buying, 
maintaining and restoring classics, along 
with aspirational features to reinforce 
the passion for classic machinery felt by 
the Hagerty Drivers Club members.

The editorial team works closely with 
members, commercial partners and 
advertisers to ensure that the most 
important subjects are covered 
throughout the year, making it a strong 
new platform in which to advertise.  

Hagerty Driver’s 
Club magazine 

2025 Media 
Information

What you will find  
in each issue:

 Columns from TV and YouTube 
stars Henry Catchpole, Paul 
Cowland and Charlotte Vowden

 Exciting road tests and 
restoration features by the best 
classic writers

 Buying advice from the UK’s 
leading marque experts

 Stories from the Hagerty Drivers 
Club partners and members

 Market analysis from Hagerty 
data specialist John Mayhead

 Plus much more!

More details overleaf...

MARK 
ROPER 
Managing 
Director, 
Hagerty 
International.
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SHORT DAYS, LONG NIGHTS AND  
salty roads are fast approaching. For all but 
the bravest among us, that means it’s time 
to put our classic cars into hibernation.

And just like the average bear readying  
for its winter sleep, your car needs some 
preparation before bedding down for the 
coldest months of the year.

Whether it will be squirrelled away from  
Jack Frost under a cover or a carport, or  
inside a climate-controlled storage facility 
or personal garage, follow these steps  
and your pride and joy should emerge in 
prime condition in the spring.

Wash and wax
Begin with a thorough wash. Everyone has 
their own preferred methods, but you can’t 

go wrong with a good dowsing with snow 
foam to loosen any stubborn grit, followed 
by a two-bucket wash with a mitt to ensure 
that you’re not rubbing any of that grit over 
your precious paintwork. If your car has 
spent any time under a tree over the 
summer, you’ll probably want to go over it 
with a clay bar and detailing spray to 
remove any sap that could damage paint if 
left untreated. Finally, a decent polish or 
wax – or even ceramic coating for ultimate 
protection – is highly recommended.

Take on fluids
Hopefully you made good use of the warmer 
weather and put many miles on your classic. 
A change of oil and filter, plus ensuring the 
correct ratio of antifreeze in the coolant 

Follow our top tips to 
ensure your pride and  
joy always winters well

CA R M A I N T E N A N C E

Getting your 
classic ready 
for winter
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system are simple, sensible moves to make 
sure the main moving parts are ready for 
their rest. Petrol has a nasty habit of 
absorbing moisture if it’s left unused, so 
you may want to consider a special storage 
fuel. You could try Sustain Classic from 
Hagerty partner Coryton, which has zero 
ethanol, making it ideal for winter storage 
as well as being a little lighter on the planet.

Get your rubber ready
If you’re not going to move your classic for a 
prolonged period, there’s a danger that the 
tyres could develop flat spots. To avoid this, 
you can do a couple of things. First slightly 
over-inflate the tyres, then insulate them 
from the cold ground. You could use foam 
board or plywood to keep the rubber a tad 

THIS SPREAD  
A thorough soaking 
with snow foam 
before contact-
washing your car  
is the best possible 
start to winter prep; 
don’t forget the fuel 
in your tank, too.
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The first Porsche 
supercar

Words Karl Ludvigsen Photography Porsche

From a simple exercise for a Group B 
sports-racer, Porsche’s unstoppable 

engineers fashioned the firm’s first great 
supercar. Their only failure? Not charging 

enough for this astounding machine
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You might think the grand 
tourer is irrelevant now – a 

budget airline is cheaper and 
a diesel SUV will chomp 

through Europe on barely 
more than a tankful. However, 

neither option offers the 
romance and wonder of  

our seductive seven. Here’s 
how to buy your ticket to 

1970s GT greatness
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DRIVERS CLUB

Seventies superstars
The most stylish GTs from Jensen, Citroën, Ferrari, 

Porsche, Mercedes, Maserati and Aston Martin

Inside the new saviour  
of Lotus road cars

Is this EV-powered 
DeLorean the future?

What to look for when 
buying an Audi TT

How Porsche created  
its techno-wonder 959
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RATECARD

Premium Positions 
 Single issue Four issues

Outside back cover £1500 £1350

Inside back cover £1200 £1080

Opening double page spread £2000 £1800

Second double page spread £1800 £1620

Full page first 30 pages £800 £720
  Display Positions
Double page spread £1500 £1350

Full page £750 £675

Half page £400 £360

The basics
. Size: 210mm x 280mm portrait
. Pagination: 96+4 pages
. Binding: Perfect bound
. Editorial pages: 82
. Advertising pages: 18
. Cover price where sold: £5.95

F O R  I N F O R M AT I O N  A B O U T  A D V E R T I S I N G ,  P L E A S E  C O N TA C T
Rob Schulp    rob@flyingspace.co.uk   +44 (0)7515 368179
Sue Farrow    sue@flyingspace.co.uk   +44 (0)7885 228419

F O R  E D I T O R I A L  E N Q U I R I E S ,  P L E A S E  C O N TA C T 
David Lillywhite    david@hothousemedia.co.uk

F O R  PA R T N E R S H I P  O P P O R T U N I T I E S  A N D  M E M B E R S H I P  E N Q U I R I E S :  
Charlotte Moseley    cmoseley@HAGERTY.com    office: +44 (0)1869 629678

Full page trim: 210mm x 280mm (portrait)

Full page inc bleed: 216mm x 286mm (portrait)

DPS trim: 420mm x 280mm (landscape)

DPS inc bleed: 426mm x 286mm (landscape)

Half page (landscape): 175mm x 120mm (landscape)

Half page (portrait): 83mm x 248mm (portrait)

ADVERTISING SPECIFICATIONS

Dates for your diary
.  Issue 3: advertising deadline June 16 | mailing June 26
.  Issue 4: advertising deadline September 1 | mailing September 11
.  Issue 5: advertising deadline December 2 | mailing December 17

For more information about what’s included as a member of the Hagerty Driver’s Club visit 
https://www.hagerty.co.uk/drivers-club/

Hagerty Price Guide:

 Delivered free with the Summer 
and Winter editions of the HDC 
magazine

 The definitive price guide to  
over 1500 classic cars on sale  
in the UK

The basics
.  Size: 148mm wide x 210mm 

portrait
. Pagination: 72+4 pages
. Single page advertising: £300.00

Why you should 
consider advertising:

 The audience is highly  
qualified with the majority 
owning at least one classic car

 Advertising rates are  
reasonable and the audience 
responsive

 Having become members,  
the recipients will be highly 
engaged with the content

 Hagerty insurance clients  
are driven by customer service,  
not price

 High-quality content created  
by the publishers of Octane  
and Magneto magazines

 Members consistently rate 
 the HDC magazine as their  
top member benefit

Circulation
.  Print run: 3,000 issue 2 rising through the year 

to 6,000 issue 5
.  Distribution: mailed to members of the Hagerty 

Driver’s Club, available at the Hagerty Clubhouse, 
available at events such as Scramble, Festival of 
the Unexceptional, Hagerty Hill Climb, Radwood


